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* GROWTH STRATEGIES

One Giant Lleo

=

e Florida Institute of Technology
T) was founded to train MASA
rsonnel at what is now Kennedy
ce Center. The school grew
ickly, paralleling the explosion of
ce technalogy.

Mow, 50 years loter, Flarido Tech
is taking one large leap into online
education. The rigorous technical
institute is offering 16 bachelor’s
and master’s degrees programs to
students whe will never have to set
foot on compus.

FIT is partnering with Bisk Educa-
tion, the Tampa-based company that
works exclusively with traditional,
not-for-profit universities to deliver
degree programs online. Founded in
1971 to provide continuing educa-
tion to accountants, Bisk expanded
into the distance education frantier
10 years ago when it founded the
University Alliance (www.university
alliance.com). The move was o good
one: foday, Bisk employs 540 and
is the lorgest Internet odvertiser
of online degree programs. The
company projects 5130 million in
revenues in 2008.

Bisk employs o proprietary learn-
ing management system fo translote
traditional courses fo video-bosed
streaming lectures with live discus-
sions, tests and required assign-
ments in eight-week modules.

“It takes us about six months
to bring o university anline,” says
Adrian Marrullier, executive vice
president of sales ond market-
ing. Bisk (www.bisk.com) helps
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% Bisk makes a good FIT online.
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Bisk Educotion/University Allianee

recruit students, collect tuition, deliver video lectures and develop new programs
as requested by FIT professors, who "have been ruthless in their demaond for
enhanced quality,” Marrullier says. The professors communicate online ond post
grades, and the students con still walk in FIT's groduation ceremaony,

An inaugural batch of FIT/University Allionce students began coursework in
March; the new programs are expected to increase the university’s off-site student
population by 50 percent in the first year.

Online learners are the fostest growing cotegory of college students. According
to o Sloan Foundation study, 3.2 million students were enrolled in online courses
in 2006, nearly 20 percent of the college student population. Online enrollment is
growing foster than traditional enrollment and goining wider occeptance. In 2006,
62 percent of acodemic leaders rated the leaming outcomes as the some or bet-
ter than traditional outcomes, the Sloan study reported.

The degrees are gaining employer acceptance, too. John Zappa is senior vice
president for learner services for the Council for Adult and Experientiol Learning
{www.cael.org) in Chicago. The international non-profit manages tuition benefits
for companies with more than 5,000 employees, and assisted 57,000 adult learn-
ers wha went back o school lost year. “Some of the most populor programs are
thase that Bisk and other anline providers offer,” Zappo says. “The quality of edu-
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cation is there, and employers hove come to thot realization.”

The Bisk anline MBA costs $27,000 and can be completed in as litlle as 16
manths. Bochelor’s students study for a more traditional 3.5 years, and pay $410 per
credit hour. Military personnel pay a discounted rate.

FIT provost Dwayne McCay says the online degrees enable the school to fulfill its found-
ing mission to serve adult leamers. As FIT (www.fit.edu) celebrotes its 50th year, McCay
says he's excited about the 215t century technology, “which is going to be key to fulfilling
our original mission, going back to our roofs.” Wl
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